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WEST BENGAL STATE UNIVERSITY

B.Com. Programme 5th Semester Examination, 2021-22

FACGDSE04T-B.CoMm. (DSE1)

PRODUCT & PRICING MANAGEMENT AND MARKETING COMMUNICATION

Time Allotted: 2 Hours Full Marks: 50
The figures in the margin indicate marks of question. &Nfee T 0Z TG QT ST e T
Candidates should answer in their own words AT e CIRNT TRl FE&] 7T I
and adhere to the word limit as practicable. Geq e 291
GROUP-A
e+
Answer any five questions from the following 2x5=10
Fwferfde @-@t o atia Tea wis
1. What is Product Consistency?

?/o] YIRSl IO F QIR 2

2 State the Levels of Product Services.
7o) (FIAIF Baefe @

3. What is BCG Matrix?
BCG Matrix & ¢

4. What is Resale Price Maintenance?
SR T FFT TS F @I 2
5. What is Industrial Innovation?
51 TuiRe FIF A0 2

6. What is Advertising Agency?
fRe@aloe " ST A 9

7. What is Coupon?
FoIe FECe I QIR 2

8. What is Brand Repositioning?
S CCICFA 72 B IEICo Bl (@I 9

9. What is Service Pricing?
Gl &1 FICF T 9
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10. What is Leader Positioning?
Leader Positioning 5]

11.  What is Campaign Planning?
bl AT FICF I 2

12.  What is Media Planning?
T #7FE FIE 6 2

13. What is Aesthetics Packaging?
AT (NCFEeFS FICF 0 9

14.  What is Marketing Communications?
ol eieFae FIE A6 2

15. What is Sales Promotion?
g 2917 Al TEPRe FET00 T QI 2

GROUP-B
-4
Answer any four questions from the following 5x4 =20
i @-cwita o17f% et Ted wie

16.  What is Advertising Copy? How is it written?
fReat=ie foree F1C a1 ¢ «@f eI @19l Al ege w1 = 9

17.  Explain briefly the ethical aspects of Packaging.
CFEToH-43 (fes el Hewee @ Sl

18. Explain the process of Price Setting in Indian Markets.

ORISR AGICA e iz st aefal e

19. State the new trends in Marketing Communication Process.
TRt Wrowaed Aaiod Tow ekeoraf @l

20.  Distinguish between Sales Promotion and Personal Selling.
@ et a1 e g e [ N1 ALy @l

21. What are the factors determining effective pricing?
I3 o diaeer Renef & & 9
22.  State the importance of Media Scheduling.
Mg TR wwgeer @l
23.  Explain the Pre-testing methods of evaluating Advertisement Effectiveness.

fRealsita TPl FURER Ale-#7% 2afs I T
24.  Explain briefly the role of Advertising Department.
fReelsi fReitor Sl SRt 3601 Tl
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25.

26.

27.

28.

29.

30.

31.

32.

33.
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State the steps involved in the process of Marketing Communication.
e wiewee afes s @

State the functions of Sales Promotion in Marketing.
fReielea Ceq R esiia A ST e @l

“Advertising is a sheer waste. It misleads customers”. Comment.

“fqeao @3 2 2301 «fb (Feitne [Kae 9@ - W99 I

GROUP-C
etat-at
Answer any fwo questions from the following

fomferire Q- 715 et e mie

What is a Product Life Cycle? Explain briefly the various uses and limitations of
a Product Life Cycle.

A GRIAbF FIF A6 9 AF GIRabced [fen g9 el g3 Avee
FREFC I T

What is a New Product Development? Briefly explain the factors affecting New
Product Development Strategy.

TG FAel] TRI FIF A0 9 TG 214 T (ST 2eife Fa @ [agafe 5o
FRCFCH 361 TN

What are Pricing Objectives? Difference between Penetration Pricing and
Skimming Pricing.

sty e ffiacea Srefe & & o Srershl 15 @ SAicee Y W SN @als |

Define Marketing Communications. Enumerate the importance of Marketing
Communication.

oo wiowared 7 wie | Aol wroTad ¥Fg @Il

What is an effective Advertisement? Summarize the legal and ethical issues in
Advertising.

O3 FEFA [@ow 0o F @R ¢ R wizass g dfes el
HREFGSIE @A

What are the different types of Sales Promotion? Explain briefly the various tools
and techniques used in Sales Promotion.

fafen e Ren emig a1 sredefl & [ ¢ Ko s gage [fer afemm g
FTeleT@fE FREPCA I S|

N.B. : Students have to complete submission of their Answer Scripts through E-mail / Whatsapp
to their own respective colleges on the same day / date of examination within 1 hour after
end of exam. University / College authorities will not be held responsible for wrong
submission (at in proper address). Students are strongly advised not to submit multiple
copies of the same answer script.

10x2 =20



