WEST BENGAL STATE UNIVERSITY

B.Com. Programme 6th Semester Examination, 2025

FACGDSE09T-B.CoM. (DSE2)

RETAIL MANAGEMENT AND MARKETING OF SERVICES

Time Allotted: 2 Hours ' Full Marks: 50
The figures in the margin indicate full marks. ' 2 T 747 T 24T it 724
Candidates should answer in their own words ' AT FAcea ©IET T2 7] A T
and adhere to the word limit as practicable. Geq FAE!
GROUP-A / Rett-5
Answer any five questions 2x5=10
-G 2510 erid Teq we
1. Define Retail Management. -
oA JIEIE RS WS |
2. What is Retail Pricing?
o et 5 2
3. Mention two objectives of Promotional Mix in Retailing.
5t Rerea oo e g6 Sy B T

4, Give the definition of Retailing.
faoRoR-7 A S|
: 3 Define Service Marketing.
 sifdcEa Retraa T wie)
6. Mention two types of Service (with example).
iR 42 4T ARG e el
7. What is communication s;rategy?
ISt FTaT e 9 Tl 2
8. Define Process Management.-
e JIER RS 1S

GROUP-B / fdetal-2

Answer any four qucstions 5x4=20
- biAfe evda TEa wie

9. Discuss the importance of Retail Management.
Y5al TIPS BTG ST T
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10.

Explain the role of ‘Physical Evidence’ in Service Marketing Mix.
oifagEal st e = et g sl sl
Explain about different communication strategy in service.

sifaaar SR 1R QST GFIe! T SITAG=l S0l |

Write a short note on Travel and Tourism in Service Marketing.

20

5+5

12.
ol FTBISIE T G 2RIG FIEE e SifteTts = et
13.  Briefly discuss about different characteristics of services.
sifAcaar RS ey 7=t SiReweel St It
14. Make a note on Service Communication Mix.
AR @SN el 7040 {6 (A6 =l
GROUP-C / f@ts-a
Answer any ftwo questions 10x2=
CI-CFITAI 71 @lvds Tea we
15. Discuss the functions of Retail Management.
LR TIEA IR S
16.  Explain the factors in Retail Pricing.
531 TR e s wi |
17.  Discuss the impact of service marketing in the economy of a country.
et wERITS0e AfREal Rertaa 2ok s Fe |
18. Write short notes on:
fAiva Ranefem i v Bt @
(a) Role of Place in Services
sifaraaiefEiTs BW ar i

(b) Educational Services.

T “ffeczah
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